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Why <IR>? The reporting mismatch
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Why <IR>? More than financials INTEGRATED REPORTING <|R>
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<IR> aims INTEGRATED REPORTING <IR>

Better information for
efficient and productive
allocation of capital

Support integrated thinking Cohesive and efficient

and focus on value creation corporate reporting drawing
over time on different reporting strands

Accountability and
stewardship for broad base
of capitals




What is <IR>? INTEGRATED REPORTING <IR>
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<IR>: A new focus INTEGRATED REPORTING <IR>
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concise communication about value creation over time
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<IR>:

The value creation process
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Global momentum INTEGRATED REPORTING <{IR>




